Contributing to MSMEs
Resilience in the Philippines:
the Payong App
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1. Introduction
The ongoing global COVID-19 crisis has highlighted the extreme vulnerability of Micro,
Small and Medium Enterprises (MSMEs) to exogenous shocks and risks across developing
countries. The Philippines is the 4th most vulnerable country in the world to natural
disasters, with resulting sever economic losses. The impact of these disasters is
disproportionately higher for MSMEs, given constraints to their resources affecting their
resiliency: one third of MSMEs are not able to re-open after major disasters. The COVID-19
pandemic – a sporadic and specific risk– has forced some of them to close business. Once
again, MSMEs resilience has been challenged and remains a critical policy objective for
developing economies.1
Against this framework, the “COVID-19 Emergency Measures to Support MSMEs” project
– supported by Regulatory Framework Promotion of Pro-poor Insurance Markets in Asia
(RFPI Asia) programme – was aimed to increase the adaptive capacity and ensure business
continuity of MSMEs affected by disasters and pandemics, including distributing
protective clothing, relief supplies and materials for MSME employees and their families,
as well as to implement capacity building initiatives. These measures are intended to
strengthen crisis management in dealing with exogenous shocks and, thus, the resilience of
MSMEs.
Among the capacity building initiatives, a tool to provide users with a
comprehensive risk management system, the Payong App, was
developed and launched in May 2021. is a web and mobile-based App
for MSMEs aimed to provide risk assessment, a learning system
offering e-learning modules, and risk transfer (insurance) solutions. It
is a joint collaboration between the Philippine Department of Trade
and Industry (DTI), the Philippine Trade Training Center (PTTC), the
Philippine Disaster Resilience Foundation (PDRF), the Cebuana
Lhuillier Foundation Inc. (CLFI), members of the local insurance
industry and the German Development Cooperation agency, GIZ.
The Philippines’ Payong App is a unique tool seeking to empower
MSMEs to recover in the shortest time possible. A survey of the Payong App, conducted in
October 2021 through its user base, provided a general assessment of the usage that
MSMEs owners have given to the app. Focus Groups Discussions were also held as part of a
continuous process of assessment. As a final product, the current case study is aimed to
delve further into the MSMEs owners’ experience, analyzing their concerns, needs and
suggestions through tailor made questionnaires and subsequent interviews. The objective
is to assess the performance of the Payong App through users feedback as well as the
knowledge of and experience with risk transfer mechanisms (insurance). Also brought in
the case study were 1CISP 2 partner cooperatives who have already purchased insurance –
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GIZ Guidebook for Holistic Resilience of MSMEs.
1CISP is a composite insurance company that provides both life and nonlife products to members of primary
cooperatives in the Philippines. Established in 1974, it is operating nationwide with, insuring mostly the underprivileged
and farmers of the country.
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but might not be familiar with or yet not registered in the Payong App. These insights have
contributed, on the one hand, to better inform the App users in dealing with insurance
and, on the other hand, also advocate the App among the MSME clients of the
cooperatives.
The ultimate goal is to encourage the App’s utilization
among the target MSMEs and guarantee its long-term
sustainability. The identification of "champions" among
the interviewees who can act as ambassadors of the
Payong App among their peers, family members and
other potential beneficiaries is also pursued.

It’s exhilarating to
think about creating
new technology that
will help build
sustainable and
inclusive growth

2. Background
MSMEs sector is the backbone of inclusive growth in the Asia Pacific region – as a source of
economic output, employment and income. COVID-19 pandemic has had a huge impact
on these enterprises: the supply chain has been disrupted within and outside the countries,
and business operations have been hampered. As suppliers to big corporations, these
businesses had to decrease production when their client’s sales dropped. The limited
economic activities in most countries of the region severely affected MSMEs and made
their continuation difficult. Small companies are the most vulnerable to economic losses
since they have smaller inventory and client bases, fewer cash reserves, and limited access
to financial services.3
In the Philippines, MSMEs currently represent 99.5 per cent of the total number of
enterprises, 62 per cent of the total labour force, and 40 per cent of the country’s GDP.4 5
Within MSMEs, micro-businesses -account for almost 89 per cent of the total, followed by
small enterprises at 11 percent, and medium enterprises at 0.5 percent. In 2020, the country
has been hit hard by the COVID-19 pandemic, which has prompted a national recession of
severe scale.
According to the Asian Development
Outlook (ADO) 2021 6, the Philippines’
GDP shrank 9.6 per cent in 2020 – the
first annual contraction since the
Asian financial crisis. The magnitude
of the recession is due to the collapse
in private consumption, as
containment measures led to a fall in
employment and incomes. Household
spending, from an estimated
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An International Trade Centre survey conducted from 21 April–2 June 2020, showed that the pandemic has strongly affected nearly twothirds of micro and small firms business operations, compared with about 40% of large companies.
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MSME Statistics, DTI 2019, Manila
Resilient Business and the Pandemic, UN Philippines, August 2021
6
Asian Development Outlook 2021
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population of 109 million, contracted 5.7 per cent in 2020 as millions lost their jobs during
the pandemic.
Secondly, less investment and a slowdown in exports, tourism and remittances also
contributed to the decline.
The ADO 2021 Supplement, reports that GDP growth is projected to recover to 5.1 per cent
in 2021 and 6.0 per cent in 2022. Uncertainties over the course of COVID-19 continue to
weigh on household and business sentiment, while progress in the vaccination rollout and
further reopening of the economy will help restore confidence. However, the emergence of
the Omicron variant in November 2021 could also result in the re-imposition of tighter
international travel restrictions, dampening growth prospects for tourism-dependent
economies, like the Philippines – where the contribution of tourism to GDP in 2019 was
12.7 per cent, dropping to 5.4 per cent in 2020.7 In addition, persistent global supply
disruption could also constrain export performance and recovery.

3. Challenges for Philippines’ MSMEs amid COVID 19 crisis 8
•

The Philippine’s MSMEs were especially hit by the COVID 19 pandemic and
associated mobility restrictions: around 75 per cent of MSMEs temporarily closed
business regardless of the firm’s size. Services and manufacturing were the most
affected – both around 70 per cent –, followed by agriculture – over 44 per cent.

•

As MSMEs account for around 62 per cent of total employment — with 75 per cent
of MSMEs reporting to have temporarily stopped operations — this impact is
widely felt across all segments of the economy.

•

Many of the MSMEs are in the informal economy (or even in the underground
economy) and, thus, are not included in the official data. 9 Most likely some
previously registered MSMEs have returned to the underground economy because
they can no longer afford the relevant economic burdens.

•

As MSMEs confronted a sharp drop in demand and revenue, the Philippine
government implemented supporting measures such as grace periods for
commercial rents; facilities to access loan funds, among other initiatives. 10
Notwithstanding, unregistered micro and small enterprises lack awareness of or

7

Philippines Statistics Authority
The Enhanced Community Quarantine (ECQ) was in place during March-May 2020. However, containment measures
were not totally eased and, based on the severity of COVID-19 situation, varying levels of restrictions were prolonged
throughout 2020 and 2021, with severe implications for MSMEs.
9
It has been indicated that 38 per cent of the total working population is engaged in the informal sector, a significant
portion coming from MSMEs (this estimate did not include the agricultural sector). Formalization of Micro Enterprises in
ASEAN: Policy Insight, OECD 2020.
10
The relief packages have targeted vulnerable individuals and groups through, for instance, a cash aid program for lowincome households and social protection measures through the successive Bayanihan Acts, as well as the easing
measures adopted by the Bangko Sentral ng Pilipinas (BSP) supporting the financial assistance to MSMEs. Particularly,
specialized micro financing loans and the encouragement of the extension of loans to MSMEs has been possible thanks
to loose financial conditions. For more details, see: BakerMcKenzie. COVID-19 Government Intervention Schemes June,
2021
8
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are automatically excluded from key support programmes of the government and
continue to rely mainly on their own resourcefulness and inventiveness to thrive
and survive through the years.11
•

Women-owned/led enterprises account for 53 percent of MSMEs. Market
disruptions have exacerbated pre-pandemic challenges for women, such as access
to financial services and capital, banking, and other business support. Further, they
have been and are under greater stress due to their multiple roles as entrepreneurs,
head of families and caregivers particularly while uncertainty lingers.12 They
require to further increase their protection to get past unexpected financial
stressful. Often women lack awareness and understanding of what is in the market
for them, as well as access to insurance products.

•

MSMEs needed to implement adaptive business measures, showing a significant
degree of adaptability: cutting back production and service delivery due to demand
and supply disruptions; fast embracement of digitalization – including the use of
online payment transactions 13 – and working from home when possible (not
always feasible for micro and small firms); and a proactive stance to network and
find resources to access, discovering support programmes that otherwise they
would not have learned about if they were not hit by a crisis.

•

COVID-19 crisis has also shed light on the limited access to and awareness of
insurance – a tool that would help to cushion the threats to sustainability of
MSMEs, including, women-led ones.

•

Financial and digital literacy is a critical aspect in promoting awareness of financial
products and services. There is an urgent need to come up with mechanisms that
show the usefulness of insurance to MSMEs in order to help them with informed
decisions.
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According to the Global Findex Data 2017, around 40 percent of Filipino population borrowed money from family and
friends.
12
For more details, see: Women´s needs: seeking opportunities in a post-pandemic world A look at the Philippines and
the role of inclusive insurance, February 2021.
13
Almost two thirds of firms turned to digital solutions for sales, marketing, and payment methods to adapt to the new
normal. A sizable share of firms also invested in digital solutions (23 per cent) or repackaged their product mix (40 per
cent).
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4. Opportunities to build a better normal
Governments, international organisations and aid
If one could say anything
agencies have been struggling to find solutions to
positive about the COVIDalleviate the consequences of the economic crisis
19 pandemic it might be
resulting from the COVID 19 crisis. They have reacted
that it forced a lot of people
by trying to deal with the various challenges that came
to get better at accepting
up during the crisis. The pandemic is not over, the
and acting upon the need
consequences linger, and the horizon is fraught with
for change
uncertainty. Despite this fact, here are some lessons
that can be learnt to better prepare for a similar shock situation should it occur and,
moreover, to organise more efficiently certain policies and programmes aimed at
alleviating the livelihoods of the population in the recovery period and beyond pandemics.
As the world rebuilds in the wake of COVID-19 pandemic, MSMEs in the Philippines are
playing a vital socio-economic role in their corresponding communities as they are playing
a critical role in providing products and services, employment opportunities, and local
revenues during this health crisis. There is a need to focus on how to deliver effectively
support to MSMEs and a number of factors should be considered, nowadays more than
ever:
▪

Foster coordination between different government agencies and key stakeholders
in designing and implementing initiatives targeted to MSMEs support in order to
avoid overlap, duplication, dispersion of funds and lack of staff to manage them.
The design of a Hub for MSMEs 14 including information and facilitating services
would help to coordinate access to and delivery of various initiatives.15

▪

Sustained promotion, marketing strategies and dissemination activities of those
initiatives targeted to MSMEs are crucial to guarantee a broad access, effective
outcomes and impact.

▪

Monitor and follow-up of these initiatives – in particular of the actual use and need
of the target beneficiaries and users – to ensure their sustainability and progressive
uptake by the target audience.

In this framework, the abovementioned project “COVID-19 Emergency Measures to Support
MSMEs” aims to follow this roadmap. In collaboration with its partners 16, GIZ and its
partners developed the Payong App targeted to MSMEs. Through this tool and byentering
their data, MSMEs can obtain a personalised risk-profile and a business continuity plan. It
also offers a platform with several customised educational contents on disaster risks and
14

For more details see: Resilient Businesses and the Pandemic, ILO, UNIDO, and UN Women. August 2021.
There are already efforts in place towards convergence. The DTI and the Department of Agriculture (DA) have
programmes designed to deliver a package of services to MSMEs, such as Kapatid Mentor Me Program, a training
programme that includes facilitation services whereby MSMEs are referred to agencies that can assist them in the different
stages of their life cycle. It refers MSMEs to agencies within DTI, other government agencies, government banks and
private sector institutions (e.g. banks, industry organizations).
16
The Philippine Department of Trade and Industry (DTI), the Philippine Trade Training Centre (PTTC), the Philippine
Disaster Resilience Foundation (PDRF), and members of the local insurance industry.
15
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risk transfer tools. An insurance hub featuring products available in the market designed
for MSMEs particular needs is also available in the app and users can view their features in
the hub before considering a purchase of an insurance policy to cover residual risks.

5. Assessment of the Payong App by MSME Users
A survey about Payong App performance was conducted in October in the exercise. The
Payong App scored relatively high during the survey, especially in relation to its features
and the users' satisfaction in achieving their goals – mainly disaster preparedness and risk
protection; learning financial matters and business management; and recovery of business.
All four modules were considered of similar importance, with the Business Continuity
Plan (BCP) module being particularly appreciated, followed by the Risk Management and
Insurance Awareness (RMIA) module.
Specific feedback on the Risk Profiling module received a high rating regarding overall
satisfaction and usefulness while more updated information and links to insurance
provider website were requested by the respondents. The assessment of BCP module, on
the one hand points out that their own BCP were generated through the Payong app and
resources were secured to support their BCP, followed by discussions with staff and
colleagues on implementing it. Likewise, more segmentation of topics was requested for a
more self-paced progress through the BCP module. Regarding the RMIA module, its
usefulness to improve business operations was underlined, as well as the ease of navigation
and tracking progress. Time constraints to finish the rather lengthy module as well as low
financial literacy level of users were marked as limitations. Regarding the insurance hub, it
was positively rated by the respondents and informed that they explored insurance
products on the providers’ websites in order to evaluate a possible purchase.
An overall assessment of the survey carried out shows a constructive feedback of the App
among users. The App has drawn attention to issues that were not taken into account
much before. For instance, for many of the users, the concept of BCP was completely new.
In this sense, the design and content of the App is validated since it is appreciated as
appropriate and timeliness – even though adjustments and improvements should be
considered to meet new challenges.
The end users indicated that after browsing the application they now have relevant
information to generate their own BCP, secure resources for business continuation and are
able to share it with their staff. They also report that they have gained additional and
pertinent education through the training programs for RMIA. New and increased
knowledge about insurance relevant to their business as well as a greater propensity to use
insurance has been mentioned. Most of the respondents agreed that they would certainly
recommend the application to their MSMEs peers, family and friends. And finally, as a
suggestion for improvement, additional links for reference materials, trainings, institutions
that could assist MSMEs in different ways, including possibly financing, was mentioned.
A widespread positive assessment is that it provides a venue to assess risk – including
pandemic and geo-climatic hazards, prepare a BCP and options to transfer risk trough

8

insurance as well as training on financial literacy, marketing and other pertinent skills for
business resiliency. Most of the interviewees found out about the App through the
activities developed by PTTC webinars, MSMEs trainings weeks, orientation meetings, and
word of mouth, among others.
Worthy to mention that there is a mixed attitude among the respondents towards the App.
While some have navigated it thoroughly, and are completing the e-learning modules,
even offering suggestions for adjustments and/or improvements, others remain slightly
indifferent or wait for a better moment to familiarize them with it. Time constraints due to
priorities in business operations and still lack of engagement could be among the reasons.
Among the interviewees there are those who found an opportunity for their business
during the pandemic. They had the chance to transform and adapt to the situation by
offering, in one case, online financial services or, in another case, by making their business
the sole provider of certain goods. Interestingly, in
these successful cases there is a more favorable
The COVID-19 pandemic
economic disruption has
attitude towards training, because they are fully
shown that resilience
aware they need to strengthen and deepen it. Some
matters more than ever
interviewees requested the provision of new modules
regarding financial report preparation and analysis,
fund sourcing and debt management. Marketing, e-commerce, logistics and customer
service were also suggested.
On the other hand, other respondents for whom the pandemic has been a calamity that
strongly affected their business, drastically reducing production and sales or forcing them
to close down, show moderate interest in learning about business continuity plans and all
related subjects that could help to keep their business running. Interestingly, they are more
favorable to hearing about insurance. Understanding of business risk and risk transfer
mechanisms is not widespread among interviewees. Furthermore, there is a tendency to
think that insurance is unaffordable for micro and small entrepreneurs.
Despite, the pandemic has acted as a wake-up call and there is a greater willingness to get
familiar with insurance and, in turn, explore the market in search of suitable products.
Some respondents have quoted the App as an awakening through which they gained
knowledge about proper risk identification and mitigation tools such as insurance;
trainings; avail of government and other agencies support; savings, and debt management.
However, it was found out that respondents have not clicked on the links to products or
companies as the MSMEs insurance offered are actually bundled with both life and nonlife insurance. It was also noted that most of them were not familiar with index-based
insurance (parametric).
Anyway, the vast majority of the interviewees are very keen to learn more and better about
the Payong App. They are aware that there is a clear benefit they have perceived from
exploring it either briefly or in depth. All of them agreed that more interaction within the
App itself – or through Facebook – would be desirable. Suggestions were made in this
regard, including the creation of groups of MSMEs users to share information; exchange
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ideas; achievements and failures in order to get a better sense of actual problems that could
help them feel part of a larger ecosystem.
Moreover, the need for advice and coaching in navigating the App was strongly
emphasized given that financial and digital literacy is uneven among the MSMEs users.
Another interesting suggestion was that a follow-up of the completed tasks would be
desirable as well as a reminder-email for users warning that tasks are still pending.

6. Perceptions of Cooperatives on the Usefulness of the Payong
App
The success of the Payong App in enhancing MSMEs resilience depends on the increased
visibility and sustained engagement of MSMEs, including women entrepreneurs. To this
end, some more of interviews were carried out to delve deeper into MSMEs owners’ needs,
concerns, challenges and suggestions. The aim was to get more information in order to
adapt and/or include new features when possible, develop strategies to further advance the
use of the App, and explore more on their knowledge about risk transfer mechanisms.
To this end, interviews with primary cooperative partners of 1CISP– familiar or not with
Payong App – that have already purchased insurance were also interviewed. The
underlying idea was to get input from those who are already dealing with insurance and
also advocate the App among them. As it was already mentioned above, the ultimate goal is
to identify “champions” that may become ambassadors of the Payong App advancing their
knowledge and experiences among MSMEs peers to enhance the App´s visibility and
sustainability.
As the App was described among the participating cooperatives, great interest and
enthusiasm was shown to know more about its content and purpose. In addition to be
knowledgeable about insurance and its provision, most of them are users of the
DigiCoop.ph, an App jointly developed by 1CISP and Traxion. 17 The App aims to be a onestop-shop for cooperatives wherein the members can set financial goals, borrow and pay
credit to the cooperatives wherever they are, buy needs through its lending facility, as well
as buy insurance. It is an online blockchain-based online ecosystem for cooperatives
allowing access to the underserved by mainstream platforms.
The DigiCoop App has been very successful onboarding-wise by the target market. An
incentive scheme was used – the free COVID 19 insurance – in order to market the App,
which significantly boosted the number of users since April 2020. In this sense, the
previous positive experience coupled with their understanding and use of risk transfer
mechanisms generated a particular interest and quick understanding of the Payong App.
Many interviewees perceived Payong as a complementary tool to DigiCoop which could
help MSMEs become more resilient to unexpected events.

17

It is a company specializing in transaction management systems using the latest technology based in the Philippines.
Focused on social impact, it has invested in initiatives on financial inclusion and Agritech.
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All in all, all interviewees were interested in the Payong App and keen to become
“champions”. This would entail sharing their successful experiences due to the App’s
features through testimonials. These testimonials would be part of the advocacy and
promotion activities of the App, as indicated in PTTC’s Payong App Engagement Plan.

7. Recommendations
▪

▪

18

Both in the surveys and the interviews conducted, the respondents mentioned
that, in addition to the good intentions and features of the support programmes
and initiatives like the Payong App targeted to MSMEs, it is important to count on
assistance and feedback from the implementing stakeholders.
o

The creation of a “Payong App desk” in the PTTC, online and offline, to
offer assistance, monitor its use and revisit the content will be crucial to
keep it visible and alive.

o

Allocation of human and financial resources could be a barrier to this.
However, the commitment of further resources by the owning institutions
will need to be considered.

In the same vein, enhanced promotion of government programmes for MSMEs
could result in better access by the said sector and thus improve the ability of these
programmes to achieve their objectives.
o

The PTTC’s Payong App Engagement Plan could offer a roadmap, including
trainings and advocacy activities, in which the “champions” could play a
key role.

o

Properly position the Payong App as one of the key programs of DTI to
support MSME resilience.

o

The Payong App has to be actively marketed to MSMEs and the effort has
to be sustained in order to ensure engagement and ownership. Involving
different stakeholders and procedures as well as building a communication
plan including how the MSMEs will benefit from the App will be crucial.

o

The communication plan should emphasize very clearly the benefits and
rewards of the use of the Payong App. An overdose of "apps for everything"
is leading to “App fatigue” that needs to be overcome with a clear and
distinct message stressing why you cannot miss out on this App.

o

Gamification of the Payong App could also be considered in order to boost
its attractiveness.18

The Value of the PAYONG App for Increasing MSME Resilience, October 2021
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▪

▪

It was also mentioned that schemes tackling current needs, anticipating future
business needs and providing customized approaches were the more effective and
appreciated.
o

The Payong App as a whole, and in particular the BCP module offered, is
designed as such. Making it visible and offering coaching to get past
financial and digital literacy barriers will be an asset.

o

A thorough understanding of the value chain of women-led MSMEs and
their specific needs is required.

o

A more gender inclusive recovery will need a review from stakeholders
such as government, financial institutions, the private sector and interest
groups that need to address and understand these particular needs.
Initiatives such as Koop4HER are tackling women needs and are a role
model to follow. PTTC and GIZ could partner with this 1CISP initiative to promote the PAYONG App and include it in their digital training modules
to foster women-led MSMEs resilience.

As already mentioned above, the DigiCoop App on-boarding process success was
due mainly to an incentive: free COVID 19 insurance.
o

Acquiring more knowledge about how to run a business may not be
attractive enough. Offering targeted and timely incentives can help to
promote engagement with the Payong App, such as insurance premium
rebates; some months for free; free PTTC courses on completion of
modules; tailor made assistance in generating a BCP; among others.

o

Becoming an active Payong champion can be an extra incentive. In
addition to reputation and prestige, other rewards could be offered: free
advertising of their own business during online and face-to face activities
(when possible); free training courses at PTTC and other governmental
agencies; personal assistance to generate BCP; insurance premium rebates,
among others.

8. Outcome
A sustained engagement with the Payong App is required if we intend to contribute to
MSMEs resilience. By providing understanding of geo-climate risks exposures, BCP and
insurance products available in the market to face such risks the App has a value in itself.
The stakeholders involved in the design and implementation of the App need to address
the challenges ahead to guarantee sustainability and ownership of the App. by end users.
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Annex 1.

List of Interviewees (Consent for data sharing provided by each)

MSMEs

Cooperatives

•

Mr. Ferdinand Caraballe
Owner
Caraballe Bills and Payment Center
San Pedro City, Laguna

•

Ms. Juliana Servidad
Manager
Egaña Parish Credit Cooperative
Egaña, Sibalom, Antique

•

Mr. Emer Dalida
President
Person with Disability Association in
Balete
Poblacion, Balete, Aklan

•

Mr. Zaldy Geroy
Board of Directors
Binalbagan Multi-Purpose Cooperative
Binalbagan, Negros Occidental

•

Ms. Maureen Partoriza
General Manager
World of Wonder Travel and Tours
Sta. Rosa, Laguna

•

Mr. Noel Failanza
Manager
Catmon Multi-Purpose Cooperative
Sta. Barbara, Iloilo

•

Ms. Lucelyn Jocson
Owner
YMJS Bakery
Catanauan, Quezon

•

Mr. Salvador Estaris
General Manager
Belison Multi-Purpose Cooperative
Belison, Antique

•

Mr. Ricardo Molo
Person with Disability Association of
Tangalan
Poblacion, Tangalan, Aklan

•

Mr. Panjun Margarico
Board of Directors Chair
Iloilo Provincial Government
Employees Multi-Purpose Cooperative
Jaro, Iloilo City
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Annex 2. Questionnaire for MSMEs

1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.

14.
15.

16.
17.

How did you find out about the App?
Did the App match your expectations? If so, how? If not, why?
Was it easy for you to navigate through it? Why? Any suggestions to make it easier?
After registering and using it for the first time, did you come back to the App? If so,
how often?
Did you find the content useful? Why? What did you miss? If the suggested content
were to be added, would it serve as an incentive to use the App more frequently?
Do you find the training modules easy to understand? If not, please, explain why.
Which modules are more useful to your business purposes? Why?
How do you think the App could help you to improve your business?
After going through the training modules, did you undertake any measures that
have impacted your business? If so, how?
Before using the App, were you aware of the risks that your business is exposed to?
If so, did you have any coping mechanism or mitigation tool, such as insurance
protection? And if not, which are your coping tools against disasters?
Do you feel more confident about how to cope/mitigate your risks after going
through the App?
What was your main lesson learnt for your business development/sustainability
after reviewing the module(s) of the App? Did you and your team acquire new
skills?
Are you comfortable with your level of financial literacy? If not, what would be
your specific demands to improve it?
Given that the ‘lack of time’ has come up as the main constrain to make the most of
the App, how are you planning to tackle this? Would you find it feasible to delegate
or appoint somebody within your staff to review the content in the App?
Would you recommend the App to your friends/peers? Why? How?
Based on your experience:
a. Would you be willing to support and advocate for the use of the App?
b. Assuming that you are keen to it, would you be willing to become
‘ambassador’ or ‘champion’ of the App? This would entail sharing your
Aha! moments following the use of the App: 1) how did it help you to
mitigate risks, 2) improve your business
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Annex 3. Questionnaire for Cooperatives
1. Are you comfortable with your level of financial literacy? If not, what would be
your specific demands to improve it?
2. Since when are you familiar with the concept of insurance? Are you aware of the
risks that might affect you and your business? Which are those?
3. Before buying insurance, were you aware of the risks that your business is exposed
to? What were your coping mechanisms?
4. Why did you decide to purchase insurance? Which type of insurance did you buy?
5. Was it easy for you to understand all the clauses and the procedures you need to
follow in case of claim? If not, any suggestions to make it clear?
6. Do you feel more confident about how to cope/mitigate your risks and unforeseen
events after buying insurance? Why?
7. The Payong App is a web and mobile-based App for MSMEs intended to provide
risk assessment, a learning system offering e-learning modules, and risk transfer
(insurance) solutions. Are you familiar with it? If yes, do you intend to use it? If not,
why?
8. In case that you are familiar with it, do you think the Payong App could help you
improve your business? How?
9. Would you be keen to learn more about business development, business continuity
plans (BCP) and risk transfer (insurance)?
10. Would you recommend insurance protection to your friends/peers? Why? How?
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